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Web Site/Uplink Advertising Agreement

Company Name:

Contact Name:


Contact Phone:



Email address:

Banner ad selection: (highlight)





1 mo.
3 mo.
6 mo.

· Online button ad appearing on MHIMA’s “HOME” page 


$100
$150
$225
· Online button ad appearing on all MHIMA pages (entire site)


$200
$300
$450

· Online button ad appearing on MHIMA’s “ANNUAL MEETING” page

$100
$150
n/a
 (All ads selected also appear in the MHIMA Uplink e-newsletter for the time period purchased.)
Begin date:





Stop date:  
Full payment must be received prior to posting unless prior arrangements are made with the MHIMA Executive Director.  Make checks payable to:




MHIMA




PO Box 16246




Duluth MN  55816-0246

Please contact executivedirector@mnhima.org for option to pay by VISA/MasterCard.


Signature of Company Contact:


Date Signed:
See page 2 for Guidelines for Banner Ad Development

Fax completed forms to 218.724.1255 or scan as PDF and email to
executivedirector@mnhima.org
Guidelines for Banner Ad Development

Provide digitally stored image graphics in one of the following formats:

· JPEG – Store JPEG’s at 72 dpi.  Adjust for sharpness, color balance and contrast as necessary.

· GIF – Store GIF’s at 72 dpi, indexed color.  Adjust for sharpness, color balance and contrast as necessary.

· No transparent or animated graphics

· Banner ad file submitted (GIF or JPEG) in approximate size of 342 x 72 pixels (maximum size is 407 x 85 pixels)

· Specify full URL if banner ad is to link to an external website:

Banner Ad Placement

Your banner ad will be assigned a group number by MHIMA, and ads with the same group number will rotate in a pre-defined sequence of approximately 3 seconds per ad, which is fixed timing.  Frequency of banner ad cycling depends on total number of current advertisers.  Your ad placement location is the top of the page(s) selected.

Your ad placement can be custom placed at the bottom of the selected page(s) for an additional set-up fee.  Please contact the MHIMA Executive Director to discuss this option.
Color Preferences
For maximum impact, MHIMA suggests using reverse lettering – light print on a dark background.

Text Format
Provide text in either HTML or Microsoft Word.  Limit the amount of copy to no more than 15 words.  Five to seven words is the most effective.

MHIMA reserves the right to refuse any advertising copy based on content and/or available space, and does not endorse any of the products or services advertised.
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